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Visit fairmontschools.com/music-dance-academy/ to learn more!

Now Accepting 
Applications!

Fairmont’s Music and Dance Academy embodies the intersection between the arts and 
academics. Students spend half a day receiving a premier Fairmont education and the other 
half receiving instruction at OC Music & Dance, a renowned conservatory in Irvine. 

*Students will audition for the Academy program and must 
meet the requirements for both Fairmont and OC Music & 
Dance.  For more information, please contact Mr. Clovis at 
dclovis@fairmontschools.com

OC Music and Dance Curriculum*

Music
Weekly curriculum includes music coaching, music skills, ensemble and 
performance class for piano, strings, and winds.

Dance
Weekly curriculum includes classes in dance wellness, conditioning, con-
temporary, modern, ballet, jazz, hip hop, choreography, improvisation, 
special studies, professional development, and repertory rehearsal.

About Fairmont
Fairmont’s superior academics and individualized learning 
program incorporate arts education into the regular school 
day–students bene�t from maximizing their time and their 
talents.

For Intermediate and Advanced Students Grades 6 - 12
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Senior Design and Release 
Engineer – Battery Structures 
(Irvine, CA). Resp for component 
productn release & creating CAD to 
support productn design. Domestic 
trvl reqd approx 25% of the time. 
Must possess a Master’s degree or 
foreign equiv in Mechncl Engnrg, 
Auto Engnrg or a closely reltd field & 
2 yrs of exp as an Engnr in the auto 
industry.  Exp must incl the follwg 
skills/tools/technologies: CAD design 
using Catia V5/NX & Team center 
to design body & battery structure 
components in auto app; performg 
DFSS/DFMEA & DVP for structural 
& battery sys components; devlpg 
solutns wrkg w/ CAE teams to meet 
NVH, Crash & Durability targets 
for the sub-systems; Comp Aided 
Engineering (CAE); Finite Element 
Analysis. Must have fundmntl knldg 
of High Voltage component safety 
& Durability reqmts incl, SAE J2929, 
UN38.3, & FMVSS 305. Email res to 
Rivian Automotive, LLC, Attn: Mobility, 

Job Ref #: SDREBS20, hrmobility@
rivian.com
 
Senior Digital Modeller: Position in 
the Irvine, CA (orange county) area 
with possible unanticipated worksites 
throughout the U.S. Must work in 
the creative and production stages 
of the digital process to develop 
interior and exterior surfaces for 
automotive products. Use software 
for the design process. Must have 
a Bachelor’s Degree in industrial or 
transportation design/technology 
or closely related (foreign equivalent 
acceptable) plus five years post 
degree progressive experience 
in digital modelling. Resumes to 
Technicon Design, 26522 La Alameda, 
Suite 150, Mission Viejo, CA 92691.
 
Senior Designer: Position in the 
Irvine, CA area (Orange County) w/ 
possible unanticipated worksites 
throughout the US. Dvlp ideas 
for automotive dsgns; consult w/ 
other depts for dsgn concepts; 
integrate findings w/ concepts & 
sketch dsgn ideas; prep illustrations/
build simulated models & make 

presentations. Must have a bach deg 
in transportation dsgn (foreign equiv 
acceptable) or rltd + 5 yrs post deg 
progressive exp in automotive dsgn. 
Submit resume to Technicon Design, 
26522 La Alameda, Ste 150, Mission 
Viejo, CA 92691.
 
PR Specialist: Assess & promote 
company’s image & develop public 
relations plans. Req’d: Bachelor’s 
in Public Relations, English, Comm. 
or related. Mail resume: Trinet 
Industries, Inc., 335 N. Puente St. Ste 
D, Brea, CA 92821

EMPLOYMENT

TO ADVERTISE CONTACT US AT
PUBLISHER@IRVINEWEEKLY.COM

Farrah Khan
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FEATURE
WOMEN OF 
INDUSTRY

BY TARA FINLEY

Throughout Orange County, 
female leaders of industry are 
taking the professional world 
by storm. Powerful role models, 

these women in business have risen 
to the top of their career fields through 
hard work, grit and determination. 

No matter your gender, the following 
stories of achieved dreams and the 
roads that led them there will serve as 
inspiration in a time where motivation 
may feel stagnant. While success may 
be hard-won, these incredible women 
prove that the endeavor to do so is 
always worth the effort. 

Here are Irvine Weekly’s Top Women 
in Business 2020:

Lynn Jochim
Every once in a while, a role model 

emerges that takes root in their given 
industry, sure to be looked up to and ad-
mired for years to come. In the world of 
development and beyond, Lynn Jochim 

is that role model. 
As the Chief Operating Officer and 

Vice President of FivePoint Holdings, 
LLC, Jochim oversees the operations 
and execution of land development 
plans and entitlements for all com-
pany projects in California. Given that 
FivePoint is one of the largest developers 
of mixed-use communities in coastal 
California – responsible for icons like 
the Great Park Neighborhood, OC’s 
Great Park, Valencia (formerly Ne-
whall Ranch) and now San Francisco’s 
Candlestick and Shipyard projects – her 
responsibilities are no small task. 

She’s hit so many milestones already. 
In fact, her Valencia project is ground-
breaking, on track to become the most 
sustainable master planned commu-
nity of its size in the nation, with zero net 
greenhouse gas emissions. Coming from 
a background in agriculture and sus-
tainability – she grew up helping out on 
the family farm in Central California – 

this is an achievement that means a lot. 
“It’s a respect for the land and a respect 

for nature,” she explains. “It is pretty 
magical to be a part of. I know we all 
feel this responsibility that it’s really 
about us being stewards of the land and 
stewards of the environment.”

With so many goals realized, what 
other accomplishments does she look 
forward to?

“Ones I don’t know yet,” Jochim an-
swers. “Because it always seems like I 
could never guess what that next step or 
stage is going to be. And so, I don’t know 
what they are.”

One of her greatest joys has been the 
Orange County Great Park, and she 
loves to see what it’s become. “It’s the 
greatest compliment of all, that people 
find it a wonderful place to gather,” she 
tells us, after having worked so hard to 
design and build it. 

When it comes to opportunities and 
challenges, Jochim has this philosophy: 
“We can control our own destiny by 
being open to it and being respectful of 
those around us.”

“I think sometimes the greatest exam-
ple of what you would say your ‘oppor-
tunities and challenges’ are, is how you 
see your own children deal with issues,” 
she continues. “Both my girls, neither one 
of them see their gender as an obstacle, 
or a challenge, or an opportunity. They 
just see themselves as having opportu-
nities as humans, being able to go and 

explore the world.”
A strong mother and a strong leader, 

Jochim is thankful for her mentors and 
colleagues for making work such an 
enjoyable and productive space. “We 
are all part of a group that’s doing great 
things,” she says. 

From managing her team through a 
pandemic, to leading the development 
of iconic communities, Jochim has a lot 
of wisdom to share. Her advice to young 
professionals? 

“Always be comfortable asking ques-
tions,” she advises. “I know I ask a million 
questions. … I ask questions all the time. 
And I think that young people need to 
ask questions. They need to make sure 
that they’re experiencing life for them-
selves, feeling comfortable about what 
they’re experiencing and finding a 
group they can share those experiences 
with. Because it is from experience that 
you’re going to find opportunity.”

Barbara Johnson Bechthold
Barbara Johnson Bechthold is the kind 

of person you want to have breakfast 
with. Not brunch, not dinner, but break-
fast. 

Why? Her energy is unmatched. 
Contagious and motivating, a conver-
sation with her – no matter how brief 
– will leave you feeling like you can 
conquer the world just as she did. Any 
day begun with a word of encourage-
ment from this energetic, educated and Lynn Jochim

Barbara Johnson Bechthold
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Your commitment and dedication to our organization is one 
of the important reasons we are successful. As Vice President, 

Administration, our company relies on your expertise in mitigating risk, 
managing safety and directing Human Resources. In your position you 
touch every facet of what keeps our company moving forward and we 

appreciate everything you do.
 

Know that you are well respected and admired by us all and 
congratulations on this nomination!

 
Andrew J. Littlefair, President and CEO

And all of us at Clean Energy Fuels!

Barbara
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FEATURE
dedicated professional will no doubt be 
a day of accomplishments. 

As the Vice President of Administration 
for Clean Energy, Mrs. Johnson Bech-
thold has had a long career of rejecting 
gender roles. Historically, the energy 
industry has been male dominated, 
though today, gender is no longer the 
divider it once was. This is due, in part, to 
pioneers like Bechthold.

Clean Energy is a natural gas fueling 
solution that has been established in its 
industry for decades. Born out of a vision 
for a better tomorrow by entrepreneur 
and energy pioneer T. Boone Pickens, 
it is the culmination of Pickens’ career 
pursuit of clean energy. 

Mrs. Johnson Bechthold has worked 
with Pickens and his natural gas 
endeavors for over 27 years now, first 
starting out at his former business, Mesa 
Petroleum. At the time, Mesa was one 
of the most sought-after employers in 
Texas, and securing a position there 
was no easy feat for a young woman. 

“Mesa Petroleum was a highly re-
spected employer in Amarillo, Texas,” 
she explains. “Positions did not open 
often and were in high demand when 
they did become available.” 

Despite the odds against her, Bechthold 
is the kind of woman who makes things 
happen. She wanted on the team, and 
would start at the bottom if that’s what 
it took. She applied as an executive as-
sistant, knowing that with her foot in the 
door, she would soon figuratively and 
literally be climbing the ladder on her 
way to the top. 

How did Mrs. Johnson Bechthold have 
to adapt as a young, ambitious woman 
climbing a professional ladder catered 
towards men? “I learned that 100% was 
never enough,” she answers. “My con-
tribution had to be significantly more 
than the basic requirement. Thankfully, 
I enjoy a challenge.” 

A great representation of this 110% 
work ethic is her willingness and ability 
to throw on work boots and lead the 
way up a rig, surely a physical mani-
festation of her aptitude for all facets of 
her field and that same commitment to 
team. In fact, her well-rounded experi-
ence and expertise in the energy field 
has earned her valuable relationships 
with the U.S. Department of Energy, the 
Environmental Protection Agency, and 
the California Energy Commission. 

It can be said that the work she does 
is of vital importance to not only the 
health of the planet, but the health of its 
people and future generations. Was this 
always a passion of Bechthold’s? 

“I always wanted to work for a com-
pany that made a difference and the 
energy business provided an oppor-
tunity for me to contribute toward that 
cause,” she confirms. “I hope that in my 
role, I demonstrate that being ethical, re-
spectful, faithful and loyal coupled with 
hard work brings success.” 

If this woman in business could give 
future female leaders a piece of profes-
sional advice, what would it be? 

“Determine what your talents are and 
select a career that will enable you to 
use those talents,” she wisens. “Spend 
time with other professionals to learn 
more about the career you are consider-
ing. Follow your passion: do what you 
know you are good at doing, rather 
than follow someone else’s dream.”

Cheryl Osborn
Cheryl Osborn builds dreams, a career 

she is all too qualified for after spend-
ing her professional life architecting her 
own.

As the President and Founder of Casco 
Contractors, an Orange County based 
Commercial Tenant Improvement 
Construction and Design Solutions firm, 
Osborn has over 30 years of construc-

tion experience under her belt.
Today, the industry is still thought of as 

predominantly male. But 30 years ago? 
A female boss at the jobsite was almost 
unheard of. But Osborn knew who she 
wanted to be and what she wanted 
to do. Not satisfied with stopping at 
designing, she wanted to build from the 
ground up.

Thankfully, she had an excellent men-
tor in her early years. A father of daugh-
ters, this seasoned professional wanted 
to show to the world that women be-
longed in construction and he had the 
good judgement to recognize Osborn as 
the person to prove it.

“He ended up hiring me and giving me 
way more autonomy than I could have 
imagined,” she remembers. “I was basi-
cally thrown in the fire and I loved it.”

With that same fire lighting her way, 
she began collecting experience after 
experience, constructing her resume. 
When she was pregnant with her 
second child, Osborn got fed up with 
the gender discrimination she faced at 
other companies, so she decided to cre-
ate her own: Casco Contractors.

“I call it my ignorance and persistence 
‘thing.’ I was so ignorant about starting 

my own business, but I jumped in with 
two feet,” she says. “I started my com-
pany with a baby and a laptop in my 
kitchen and went from there.”

A very persistent person, she just put 
one foot in front of the other and began 
to build her empire. It’s grown organi-
cally from there.

“I think women are particularly good 
in construction because they are so 
organized and detail-oriented,” she 
describes. But don’t abuse those innate 
skills. “Don’t ask me to take notes be-
cause I have a uterus, I’m willing to do 
my share but I’m not going to do all of it.” 

Does she feel that throughout her ca-
reer, she’s had to work harder than her 
male counterparts?

“Absolutely,” she answers. “I constantly 
had to prove that I knew what I was 
talking about, had the experience that I 
actually had, and was qualified.”

“Even bankers and accountants were 
reticent at first to deal with me until I 
went the extra mile to prove to them 
that I was capable,” she furthers. “I got 
asked all the time ‘where is the man 
behind this business?’ I would reply – ‘it’s 
just me.’”

Her advice for all those starting out 

Cheryl Osborn



IR
V

IN
E

W
E

E
K

LY
.C

O
M

 |  N
O

V
E

M
B

E
R

 2
7

, 2
0

2
0

   |     

7

FEATURE
who feel they aren’t being heard?

“Don’t have a chip on your shoulder. 
People will figure out that you know 
what you’re doing, and you’ll earn their 
respect,” she advises. “You have to prove 
yourself, but you don’t have to prove it 
the first time you meet them.”

Andrea Matiauda
Andrea Matiauda is someone who can 

do it all. 
“I am the General Counsel at Calnetix 

Technologies. Calnetix develops and 
manufactures state-of-the-art, high-
speed electric motors, generators and 
systems, based on our proprietary 
technologies, for a host of applications, 
from power generation, to motorsports, 
to medical, to defense,” describes Ma-
tiauda. 

“I am responsible for all legal activities 
across the company, including intel-
lectual property portfolio licensing and 
acquisition, commercial agreements, 
mergers and acquisitions, subsidiary 
formation and exits, equity/debt financ-
ings, tax restructurings and governance 
matters,” she continues.

Her responsibilities are many – includ-
ing several cornerstones of company 

success. What was her path that led her 
to become such a trusted member of the 
executive team? 

“I started my legal career at Latham 
& Watkins (LW), a first tier national law 
firm. All LW new associates were ‘unas-
signed’ which essentially meant that 
newbie lawyers didn’t have to spe-
cialize immediately, but instead were 
exposed to all types of work and clients. 
This broad experience gave me a 
strong legal foundation,” she explains. “I 
believe my willingness always to learn 
new areas of the law and to think stra-
tegically and creatively have enabled 
my long career as General Counsel of 
Calnetix.”

Matiauda is the kind of woman you 
want on your team. Never one to back 

down from challenge, proving herself 
was just another rung to ascend on her 
ladder to personal success. 

“The legal profession, in general, is 
very embracing of women. However, at 
least when I started, the billable hours 
culture at the big law firms was not in 
line with my expectations for a work/
life balance. And while that balance 
has continued to be elusive at times, 
it was in search of that balance that 
pushed me to pursue a career in-house 
where I felt I had more control,” she 
asserts. “When I started at Calnetix … 
there were few women, and none on 
the executive team. So, I do think I had 
to work hard to prove my capabilities, 
and to expand the management team’s 
expectations of the type of work and 
strategic advice that I could provide.”

Her strong, calm leadership has paved 
the way for other female lawyers 
not only looking to get a seat at the 
executive table in predominantly male-
dominated industries, but for general 
counsel as a whole to be included in the 
executive team fold. 

“I believe that I am an example of 
a more integrated, strategic general 
counsel, one focused on the whole arc 
of the company, not just its pure legal 
contracts,” she says. “I am also a strong 
advocate for workplaces and positions 
that promote flexibility.”

This ties into Matiauda’s key advice for 
young professionals: “Seek a job that en-
ables flexibility! I find that women who 
have achieved great success in their 
fields often had positions that enabled 
flexibility. Ironically, I think that COVID’s 
acceleration of the remote workforce 
and video technologies will make this 
easier for women and men.”

Lynne Foose
Lynne Foose is the kind of woman 

that’ll teach you a lesson. Often mis-
taken for being just the beauty of the 
operation as Chip Foose’s wife, those 
that discount her soon find that she is 
the brains as well. 

“I am the Vice President and Corporate 
Financial Officer,” introduces Lynne. 
“Which means, I make all the decisions 
related to anything and everything 
legal, financial and administrative.”

Lynne and Chip started Foose Design 
in 1999, the same year their first child 
was born. A graduate of Western State 
College of Law and young business 
owner herself, Lynne was a natural 
choice to helm the company while her 
husband let his creative juices flow. A 
new mom with a raw and fierce apti-

tude for business, she was a force to be 
reckoned with. 

A force indeed, as today, Foose Design 
is a multi-million dollar business, widely 
known for being the focal point of the 
reality television show Overhaulin’.

“I think it’s very true when people say 
that life takes you in directions you nev-
er saw coming,” Lynne tells L.A. Weekly. 
“If you had told me that I would’ve spent 
my life self-employed and building a 
worldwide brand, I would’ve laughed 
at you. Today, one of my biggest goals 
would be to make the car building 
side of our business as profitable as the 
licensing and spokesperson side of our 
business.”

As a female leader in a stereotypically 
male industry, did she face any gender 
discrimination while building up the 
brand? 

“Within the context of the male domi-
nated custom car industry, I can say 
with a resounding yes, I did experience 

discrimination in this industry,” she 
answers. “I definitely got the feeling that 
in this industry, women were to be seen 
and not heard.”

Citing her mother as a strong role 
model and mentor, Lynne had to find 
the confidence within herself early on 
in her career in order to ensure Foose 
Design’s success. “You have to know 
your worth,” she advises. “You have to 
be willing to say ‘no’ when others don’t 
value your worth.”

Her advice to other young women out 
there, hoping to become leaders in their 
industry as well? 

“My advice to young women would be 
to remove all emotion from business. I 
always knew that my emotions had no 
place in the business world,” says Foose 
Design’s VP and CFO. “I could not get 
hurt or offended if someone didn’t see 
the value in our brand, and at the same 
time, I had to have the courage to de-
mand what I thought we were worth.”

Andrea 
Matiauda

Lynne Foose
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NEWS

As Farrah Khan, Irvine’s new 
mayor-elect, prepares for 
a smooth transition into the 
role of mayor, she shared 

her election night experience, as well 
as some insight to her goals as Irvine’s 
new mayor, in an interview with Irvine 
Weekly.

On election night, Khan said she spent 
a good amount of time at Irvine City 
Hall, talking to voters.

“I think by the afternoon we realized 
that people were done answering the 
phone and text messages. I was like, 
‘I need to talk to people, I can’t just sit 
here!’ So, I decided to talk to some voters 
that were waiting in line [at City Hall], 
and have some good conversations.”

As the polls closed, Khan said she was 
on a Zoom call with her campaign 
volunteers as the initial returns came in 
and had no idea what to expect.

“That was a surprise,” Khan said. “I 

thought we were going to be neck-to-
neck, because it was hard to gauge 
where everything was. By 9:00 p.m., the 
second update came through, and it 
was quite amazing.”

After more than four months of cam-
paigning, Khan said she felt a great 
burden lifted off her shoulders, and said 
the following day was a day of rest. 
However, once the first weekend post-
election night came to a close, Khan 
said she was eager to get to work.

As of Friday, Nov. 13, Khan led in-
cumbent Irvine Mayor Christina Shea 
by more than 13,000 votes, accord-
ing to the Orange County Registrar of 
Voters.

One of her main priorities will be find-
ing strategies to help residents and local 
businesses recover financially from the 
pandemic. Khan also has plans to help 
reduce the spread of COVID-19, while 
keeping local businesses thriving.

“What I will be rolling out soon is an 
Economic Recovery Plan that’s really 
looking into what our resources are 
here locally, what we’re expecting from 
the state or federal government to help 
our residents,” Khan explained. “A lot of 
our residents have deferred their rental 
payments, and we know once the pan-
demic is over, they’re going to be in sort 
of a financial bind paying their current 
rent and their back rent. We want to see 
what kind of funds are available to help 
them out, and we want to make sure 
that none of our local businesses are 
closing their doors.”

With Orange County recently saw 
more than 2,000 new COVID-19 cases in 
one week, and with cases rising in Los 
Angeles County, Khan admitted that 
it would be difficult to circumvent the 
closure of local businesses, if recom-
mended by state and county health 
officials.

“That’s the hard part, finding creative 
ways, and looking outside of Orange 
County and maybe even other coun-
tries to see what they have done in 
these dire times,” she said. “I keep in 
close contact with Dr. Chau from the 
Orange County Health Care Office 
because I think it’s important for us to 
know exactly where the trend is moving 
and be ahead of it, not behind it. So, if 
there’s things we can do preemptively, 
we need to do those now, before we’re 
seeing our numbers rise even more.”

Another aspect of her transition will 
include a city-based health care task 
force, which will aid in helping Irvine 
navigate the on-going COVID-19 pan-
demic.

“Putting together a small task force 
of health care officials that will really 
guide us on best practices, as we move 
out and reopen. We’re hoping to move 
into the Orange Tier later this month, if 
all our numbers stay constant,” she said. 
“But, it’s very important for us to have 
the backing of health care professionals, 
to make sure the steps we’re taking are 
in line with their recommendations, just 
to keep our community safe and make 
sure we’re not taking any steps that 
push us backwards.”

After initially planning not to run for of-
fice, Khan described this experience as 
“a whirlwind.” However, she explained 
that she felt compelled after seeing the 
community engagement following the 
Black Lives Matter protests in Irvine.

“Especially following the BLM protests 
we had in our city, I felt like our leader-
ship lacked the sense of understanding 
who our residents were and what our 
residents were saying,” Khan explained. 
“Really, all our residents were saying is 
that ‘we know our city is wonderful,’ ‘we 
understand the police department does 
an excellent job,’ but there are still gaps 
where we need to fix things.’”

While Khan does not think she turned 
Irvine blue, she said that this election 
proves that there is a shift happening.

“I think it was just the public wanting 
change,” Khan explained. “If any-
thing, the residents here really wanted 
someone that was going to show the 
leadership that the city deserves, 
someone that was going to be honest 
with them, someone that understood 
the changing demographics in our 
city, and responds accordingly. I really 
hope that our communities here in Ir-
vine feel like their voice will be heard. 
For me, it’s really important to hear 
from the community whether it’s good 
things or bad things.”

IRVINE’S NEW MAYOR-ELECT
FARRAH KHAN SHARES HER INSIGHTS AND GOALS 
FOR OUR COMMUNITY. 

BY EVAN J. LANCASTER

Farrah Khan
PHOTO BY DARRICK 
HUMPHREY
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2020 WILL FOREVER 
be remembered as the year 

the world was upended by a pandemic. As 
the nation began a systematic shutdown, 
some nonprofits floundered as they saw 
outreach opportunities shrink. Rare was the 
organization that seized the moment to 
elevate dialogue, to connect with a broader 
audience, and to meet community members 
where they were during those first uncertain 
days, and beyond. 

The OC Forum did just that. The region’s 
premiere nonprofit, nonpartisan current 
affairs organization mustered the firepower 
to quickly regroup to a virtual format and 
present one of the county’s first programs 
on the coronavirus — hosted by some of 
UCI’s top medical experts — to an audience 
hungry for information. 

“That was a pivotal moment, because 
with that we determined that it was time to 
look to the future and not look to the past,” 
says the OC Forum’s president, Paul Stover. 
“We realized this was an opportunity to 
really look ahead and get the community 
looking with us to where we are going — 
and where we are going together.” 

That event in March drew more than 
6,000 viewers and gave birth to “The Future 
of” series, which has featured topics on such 
timely issues as race relations, mental health 
and affirmative action. “Now, after 10 virtual 
programs, we’ve literally had thousands and 
thousands of people viewing our programs, 
which is phenomenal,” Stover says. 

The OC Forum was founded in 1990 by a 
group of local business leaders who sought 
a channel to discuss current events taking 
place in Orange County. The inaugural 
event featured Robert H. Smith, president 
and CEO of Security Pacific Corp., who 
addressed the state of the nation’s banking 
industry and the ongoing recession. 

The organization’s aim since inception 
has been to keep Orange County residents 
informed, Stover says. “The OC Forum really 
has become the county’s living room. This 
is where we have these genuinely great 

conversations, and the Forum never tires of 
responding to the needs of the community.” 

As the demographics of Orange 
County have changed, so, too, has the 
leadership of the organization, says Mike 
Ruane, the OC Forum’s longestserving 
member. “We have a more diverse board, 
and we have a younger board — both of 
which are important.” 

Modeled in the tradition of venerable 
groups like the Town Hall of Los Angeles, 
the organization has hosted appearances by 
some of the nation’s most knowledgeable 
and distinguished leaders in an interactive 
environment. “One of the things we’ve 
always done well is we’re bipartisan, and 
we’ve always had speakers that offer 
different perspectives,” Ruane says. 

Stover agrees. “We really are the home 
of civil discourse and, in my opinion, I think 
we do this better than anyone else in the 
country. We can be a model for others to 
look at how you can have different opinions, 
different views, different people in the 
same room and speak to one another with 
decorum. We pride ourselves on that and 
we hope we maintain that.” 

The OC Forum has attracted 
presidential candidates, U.S. senators and 
California governors. Prominent speakers 
have addressed wide-ranging topics in 
economics, housing, religion, politics, sports 
and world trade. 

“I am very proud of how we responded 
this year, and I think we really found a 
wonderful cadence to the programs we 
offered and how we offered them,” says 
Kate Klimow, the OC Forum’s incoming 
president. “It allowed us to dive deeper 
into a subject in a different way than we 
had in the past.” 

Klimow says she expects the 
organization to continue to present 
relevant programs next year and beyond. 
“We’ll be responsive to what’s happening 
whether we’re hosting conversations 
through a live stream, in person, or some 
interesting hybrid.”

ORANGE COUNTY FORUM 
CELEBRATES 30 

YEARS
OF RENOWNED 

SPEAKERS IN 

‘THE COUNTY’S 
LIVING ROOM’

BY JENNIFER KARMARKAR

FIND OUT MORE OCFORUM.ORG

“The Future of: Orange County”
presented by UCI & UCI Health

Tuesday, December 8, 2020 • 12 noon – 1 pm

Moderated by Orange County Business Council 
President and CEO Lucy Dunn, “The Future of Orange 
County” is the culmination of yearlong series with 
insights from prominent business, nonprofit and 
elected leaders. A special panel will focus on four 
pillars influencing OC’s future — innovation, education, 
wellness and economic growth.

To register for the event visit www.ocforum.org/events

Then California Gov. Arnold 
Schwarzenegger addresses 
the Orange County Forum on 
September 26, 2005 in Irvine.
DAMIAN DOVARGANES — THE 
ASSOCIATED PRESS

From left, former Anaheim Councilwoman 
Kris Murray, former Supervisor Bill 
Campbell, Supervisor Don Wagner, former 
Congresswoman Loretta Sanchez, and 
President of the OC Forum Paul Stover.
DAMIAN DOVARGANES — THE ASSOCIATED PRESS

Emile Haddad,
Chairman and Ceo 
Of Fivepoint

Kimberly Chavalas
Cripe, 
Ceo Of Choc

Hon. Gaddi Vasquez, 
Former U.S. 
Ambassador to the 
U.N. Agencies

Sen. Bob Dole 
Sen. Dianne Feinstein 
Sen. John Mccain 
Gov. Gavin Newsom 
Gov. Arnold Schwarzenegger 
Gov. Pete Wilson 
Gov. Edmund G. Brown, Jr. 
Robert H. Schuller 
Rick And Kay Warren 
Peter V. Ueberroth 
Henry T. Segerstrom 
Gen. William Lyon 
James Doti 
Kimberly Chavalas Cripe 
Emile Haddad 
Tommy Lasorda 

Loretta Sanchez 
George Argyros 
Prince Andrew 
John Stossel 
Carl St. Clair 
Arte Moreno 
Mike Scioscia 
Michael Colglazier 
Howard Gillman 
Patrick Buchanan 
Steve Forbes 
Henry Samueli 
Cruz M. Bustamante 
Donna Lee Shirley 
Ed Royce 
Fram Virjee 

Noteworthy Forum Speakers Have Included: 
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HOLIDAYS
The season of giving is here, 

and we have all the best gifts 
for everyone on your list this 
year!

From ideas to get the family in the 
holiday spirit, to gifts that’ll keep your 
loved ones healthy and happy, you’re 
sure to find something unique, perfect 
and affordable with all the deals 
we’ve got for you!

Suja
Suja is passionate about crafting 

a range of unique, functional and 

delicious beverages for all to enjoy. Al-
ways organic, clean-label and featur-
ing local plant-powered ingredients, 
Suja has a drink for every lifestyle. 
Proudly introducing new product 
lines, including Elevated Nutrients 
and Sparkling Cold-Pressed Juice! 
This holiday season, support your im-
mune system with Suja’s Functional 
Shots such as Vitamin C, Vitamin D 
& Zinc and Immunity Defense. Being 
healthy on-the-go has never been so 
convenient and delicious! Learn more 
at www.sujajuice.com and use code 
LAWEEKLY for 10% off now through 
December 31st.

CropSwap
Get the chef in your life a subscription 

with CropSwap this holiday season! 

CropSwap is an app that connects 
Angelenos to local farmers and grow-
ers. Users can subscribe to seasonal-
themed offerings that range from 
breakfast, caramel apple and pizza 

kits, to harvest boxes featuring rare 
produce. All items are picked, packed 
and delivered to your doorstep within 
24 hours of harvest. Safe, contactless 
and fee-free pick-up is also available. 
Los Angeles farms that offer subscrip-
tion boxes on the app include Golden 
State Papayas, County Line Harvest, 
Sow A Heart Farms, Hungry Gardens 
and more. Visit www.cropswap.com 
for more information.

InsideTracker
InsideTracker is an ultra-personal-

ized nutrition system that analyzes 
your blood, DNA and lifestyle to help 

you optimize your body and reach 
your goals.

The InsideTracker platform analy-
ses and tracks key biochemical and 
physiological markers as they change 
over time. They then use sophisti-
cated algorithms and large scientific 
databases to determine optimal zones 
for each user’s markers. The expert 
system then provides science-driven 
lifestyle and nutrition interventions 
that empower people to optimize 
their markers. When optimized, these 
marker levels have been scientifically 
proven to increase vitality, improve 
performance and extend life. 

Transform your body’s data into true 
knowledge, meaningful insights and 
a customized Action Plan of science-
backed, nutrition, fitness and lifestyle 
recommendations.  

New customers get the best deal of 
the year: 25% Off Sitewide with code 
25OFFALL or $200 Off the Ultimate 
Kit with code 200OFFULTIMATE. 
Valid 11/26-11/30.

Therabody
TheraOne CBD is a new standard of 

USDA Certified Organic, scientifically 
formulated natural wellness solutions 
that harness the restorative benefits of 
CBD to help you feel better and bring 
your body back into balance.

Their innovative, patent-pending Bio-
sorb™ Technology formulation process 
helps your body more easily absorb 
all of the natural benefits of CBD. That 
means more effective results for you. 
Product to try: Sleep CBD Tincture to 
promote restful sleep, support restor-
ative relaxation and help prevent 
morning grogginess.

Committed to wellness, Therabody 
has also joined forces with (RED) to 
support the fight against two pandem-
ics: AIDS and COVID-19.

To be a part of their mission and to 
restore your body, take advantage of 
their Cyber Week offers: Theragun 
PRO: $150 off; Elite: $100 off; Prime: $75 
off; TheraONE: BOGO Free (All sales 
valid 11/20 - 12/1).

HUM Nutrition
Discover the best vitamins and sup-

plements for your skin, hair, body and 
mood with HUM Nutrition. Formulated 

by experts with active ingredients that 
actually work, HUM is the first com-
pany to successfully bridge beauty 
and wellness, inviting every-one from 
everywhere to start within. Hum Nutri-

tion’s cutting-edge, science-backed 
supplements are all about making you 
look and feel your most beautiful.

Take HUM’s 3-minute quiz and they’ll 
match your goals to their clinically 
proven nutrients and products to sup-
port a healthy immunity, skin, hair, 
body, mood and even a whole vegan 
collection! Product to try: Mighty Night 
vitamins to promote overnight cell 
renewal for skin and body.

Get in on the deal with their Cyber 
Week offer: Up to 50% off your first 
purchase when you buy 3 items

on a 3-month refill plan with code 
SITEWIDE! Valid for orders between 
$29 - $150 from 11/23 to 12/1.

Hydrow
Hydrow is a full-body workout and 

immersive experience that takes you 
on waterways around the world, all 
from your home.

The Hydrow’s patented drag mecha-
nism is electromagnetic and comput-
er-controlled. Its distinctive compo-
nents make it the closest thing to being 
on the water. An industrial-grade 
webbed strap makes each stroke 
smooth and virtually silent.

Flying birds, beautiful sunrises and 
sunsets, jumping stingrays, massive 
boats passing by; the excitement of 
watching your instructors navigate 
real, live-on-the-water scenarios is un-
like anything else. Hydrow brings the 
outside in. It’s truly a full-body workout 
(engaging 86% of your muscles, nearly 
double compared to cycling and run-
ning).

Hydrow’s wheel system makes mov-
ing it around the house easy. And 
if you’re short on space, you can tilt 
Hydrow into the upright position for 
storage between use.

Act now to get their Cyber Week 
deal: $250 off your Hydrow purchase 
+ a free under machine mat & On The 
Mat Kit ($500 total savings). Valid 11/22 
- 11/30.

SPONSORED

IRVINE WEEKLY’S 
HOLIDAY GIFT GUIDE

BY IRVINE WEEKLY
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24/7 Access
To Your Lawyer
We know you're going through a difficult time.  
Our clients can call, text, or email us anytime.

We’re here for you.  When you work with our offices, you can 
email, text, or call us 24/7.  Our firm prides itself on being 
available to our clients when they need us, regardless if it’s 
after hours or the weekend.

100% Free Consultation
We always provide free
confidential consultations.

No Fee Unless We Win
You don’t pay us a dime 
unless we recover for you.

YOUR ATTORNEY

 
Hurt in an accident, 

we can help!

SweetJames.com

$500
MILLION
RECOVERED

OVER 

20 Years
HELPING CLIENTS

A Track Record of 
Excellence

LET OUR AWARD WINNING ATTORNEYS 
FIGHT FOR YOU.

We are nationally recognized by some of the 
industry's most prestigious associations.

800-500-5200

CALL NOW FOR A 
100% FREE CONSULTATION

HELPING CLIENTS AND THEIR FAMILIES WITH:  Auto Accidents • Truck Accidents • UBER -LYFT
 • Motorcycle Injury • Slip & Fall • Elder Abuse • Personal Injury • Wrongful Death • Pedestrian Injury
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24/7 Access
To Your Lawyer
We know you're going through a difficult time.  
Our clients can call, text, or email us anytime.

We’re here for you.  When you work with our offices, you can 
email, text, or call us 24/7.  Our firm prides itself on being 
available to our clients when they need us, regardless if it’s 
after hours or the weekend.

100% Free Consultation
We always provide free
confidential consultations.

No Fee Unless We Win
You don’t pay us a dime 
unless we recover for you.

YOUR ATTORNEY

 
Hurt in an accident, 

we can help!

SweetJames.com

$500
MILLION
RECOVERED

OVER 

20 Years
HELPING CLIENTS

A Track Record of 
Excellence

LET OUR AWARD WINNING ATTORNEYS 
FIGHT FOR YOU.

We are nationally recognized by some of the 
industry's most prestigious associations.

800-500-5200

CALL NOW FOR A 
100% FREE CONSULTATION

HELPING CLIENTS AND THEIR FAMILIES WITH:  Auto Accidents • Truck Accidents • UBER -LYFT
 • Motorcycle Injury • Slip & Fall • Elder Abuse • Personal Injury • Wrongful Death • Pedestrian Injury
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HOLIDAYS

The holidays are upon us. If you love canna-
bis and need a little something extra to get 
you through the end of the year, or if you’re 
looking for the perfect gift for that special 

someone, these are the products and deals you 
should be paying attention to. 

From vapes and oils, to flower and topicals, here is 
our Green Holiday Gift Guide with all our favorites:

Satori Singles
California’s first-ever fast-acting cannabis chocolate 

bars, Satori Singles pair socially responsible chocolate 
with cutting-edge cannabinoid science to create a 
delicious edible experience.

Upgraded to bring on euphoric effects much more 
quickly, Satori chocolate bars get boosted by a nano-

emulsifier, enabling cannabinoids to be absorbed 
efficiently. Enjoy the mouthwatering taste of sustain-
ably-sourced Latin American cacao while you get 
higher, faster, compared to traditional edibles.

Paired with Satori’s “Cannabis Choco-late Reci-
pes” booklet, you can learn how to make decadent 
homemade desserts dosed with just the right amount 
of THC. Visit their website for more recipes! www.
satorichocolates.com

NodorFresh
Don’t hold your breath, use NodorFresh! Okay, so this 

one isn’t weed. But it does come in handy for those of 
you that smoke and keep flower. NodorFresh prod-
ucts build on the understanding that the sense of 
smell is a powerful brain and nervous system trigger 
of emotion, memory, mood, feelings and even behav-
ior. Through meticulous development, they arrived 

at a simple mission: give individuals the portable 
power to attack and eliminate odor molecules within 
their personal space. The result is a proprietary, odor 

molecule-crushing formula that is safe and effective 
and that has no equal.

Simply put, spritz it a bit and it leaves no trace of 
scent. They Take The Stank Out Of Dank.

www.nodorfresh.com

Green Unicorn Farms
Green Unicorn Farms believes in the therapeutic 

benefits of the cleanest, richest, most aromatic CBD 
hemp flower. They believe in impeccable standards 
cultivated by the most experienced indoor, green-
house and outdoor farmers. They believe in careful 
inspection, diligent research, and experienced test-
ing. They believe in Green Unicorns and the reality 
that they make possible.

They produce the ultimate CBD flower gift, with six 
different strains and five perfect .75 gram pre-rolls in 
each pack. They carry a mix of daytime and night-
time strains to boost creativity, battle anxiety and 
beat insomnia.

Did you know that smoking CBD is the fastest way to 
get CBD into your system for an almost instant effect? 
Try them all and find your Unicorn!

URSA Extracts
Get ready to make the dabber or vape cartridge 

lover on your list very impressed. There’s a new car-
tridge on the cannabis block, and it’s fully ceramic. 
Engineered for the cleanest and safest experience, 
URSA’s innovative cartridge is literally liquified 
live resin, making it the freshest, cleanest cartridge 
money can buy.

URSA Extracts 
got their start 
when they won 
silver at the High 
Times Bay Area 
Cannabis Cup for 
Indica Live Resin 
in 2019. Deter-
mined to put live 
resin quality into 
cartridge form, 
the extractors at 
URSA invented a 
process of liquify-
ing live resin and 
they custom-de-
signed a ceramic 
cart to house 
the oil. Word has 
traveled fast in 
the THC cartridge 
community that 
this cart is chang-
ing the game. 
URSA Liquid 
Diamond Sauce is 
taking California by storm.

SPONSORED

GREEN HOLIDAY  
GIFT GUIDE

BY IRVINE WEEKLY



IR
V

IN
E

W
E

E
K

LY
.C

O
M

 |  N
O

V
E

M
B

E
R

 2
7

, 2
0

2
0

   |     

1 5

Shop

Black Friday
Deals Up to

50% OFF
caliva.com

C10-0000627-LIC    C9-0000034-LIC
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FAB CBD
FAB CBD set out to create the best CBD salve in the 

industry, and boy did they ever. With their formula, 
heating and cooling effect, 1000mg & 3000mg op-

tions, and of course affordability, this product is per-
fect for active lifestyles, cold weather days, cramps, 
and over-run Zoom meeting neck strain.

FAB CBD is premium CBD Oil you can trust, made 
from organically grown, lab tested, Colorado hemp. 
Simple, pure, it’s a gift to give your body.

Pineapple Express
Home for the holidays? Celebrate the season with 

e-gift cards from Pineapple Express!
This thoughtful gift from L.A.’s premier cannabis 

delivery service is guaranteed to delight with a 
stocking full of top-shelf offerings. And whether you’re 
naughty or nice, you can always choose from the 
hottest Flower, Vape, Edibles, Pre-Rolls, Concentrates 

and more.
Cards come in $50 increments and are securely de-

livered right to your phone for easy sharing – but you 
might be tempted to keep one for yourself!

Enjoy fast delivery, cashless transactions, superior 
service, wide selection and always Free Delivery all 
at  PineappleExpress.com.

Soji Health
Relax into the HoliDaze and treat your-self to the 

amazing taste of Soji Health’s new Vegan CBD gum-
mies made with organic ingredients. All of their 
products are third party tested and the Certificates of 

Analysis are readily available on their website.
Soji Health is a BIPOC, women-owned business 

determined to pave the way for you to experience 
the many life changing benefits of Broad Spectrum 
CBD. Their collection includes a full skincare regi-
men, vegan gummies, and pharmaceutical-grade 
sublingual oils.

Go to sojihealth.com to get 40% off site-wide and free 
nationwide shipping with coupon code: LAWEEK-
LY40

Connected
Connected 

Cannabis Co. is 
where you want 
to go if you’re 
looking for some 
true designer 
weed. Their 
100% fresh-
frozen, full-spec-
trum live resin, 
disposable pod 
packs a mighty 
punch.

Because it 
contains their 
flower, it’s much 
more potent 
than traditional 
carts on the 
market. It’s an 
authentic repre-

sentation of the true strain compounds, with canna-
binoids and terpenes that are never separated, and 
absolutely nothing additional ever added.

The best part? It’s discreet and convenient (the same 
size as a lighter!)

www.connectedcannabisco.com

MISTIFI
Premium Cannabis Vape Pens
The world’s first triple-strain blends

With a choice of uplifting euphoria, calming relax-
ation, or harmonious balance, Mistifi pens are free 
from any additives; crafted with extra-virgin canna-
bis oils from top-shelf flower; extracted with ‘Hi-Phi’, 
the unrivaled low-heat high-pressure technology; 
the only process that retains the same proportions of 
active compounds found in the native flower; creat-
ing exceptionally smooth, aromatic and powerful 
experiences. The proof is in the pull: 200 draws and 
experiences in every pen.  Find a Local Retailer 
Today!  www.Mistifi.com

CITRUS SPICE Winter Edition Deli Nickels
Worth more than their weight in gold, these limited-

edition CITRUS SPICE gummies blend a burst of blood 
orange with a touch of spice and all things nice.  A 
sativa-leaning hybrid blend with 5mg THC per nickel 
and 20 nickels per pouch, you’re sure to be holly jolly 
all season long.

These gummies are also one of the most affordable 
gummy options on the menu at $15/pouch and de-
pendably deliver consistent and quick effects every 
time with full-spectrum cannabis oil.

Available in 4 delicious flavors – mixed berry, pas-
sionfruit, mango and sour green apple – you can’t go 
wrong when choosing one … or all!

HOLIDAYS

Save 40% OFF

VEGAN CBD GUMMIES

with coupon code:

LAWEEKLY40
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FOOD
Subconsciously inspired by the 

novelty and trend of boba-style 
beverages, the Irvine-based Cup 
of Sushi, a new Japanese take-

out concept, serves delicately layered, 
culinary mosaics of Japanese-inspired 
cuisine – in a clear plastic cup. 

For now, customers will find spicy tuna, 
salmon, yellowtail, rice and vegetable 
combinations. Munetatsu Go, manager 
at Cup of Sushi, explained that during 
conceptualization, boba became a 
direct line of inspiration, considering its 
popularity across the globe. 

“I think unconsciously, we get some 
inspiration from boba, which was kind 
of like a super trend last year in Japan,” 
Go said. “We are not trying to do authen-
tic, traditional Japanese, but we kind of 
did a mixture, and fit it to the general 
American fusion-type of sushi. Califor-
nia Roll, Dragon, Rainbow, Spicy tuna – 
those are born in the U.S. so we started to 
take that and refine it.”

With a roster of different seafood, rice 
or noodle and veggie-filled cups, the 
Cup of Sushi team explained that each 
cup is designed to take the customer on 
a culinary journey through the different 
layers within each Cup of Sushi. 

“In Japan, we say veggie first. The way 
we recommend is to start with veg-
etables, at the top, with a small portion 
of protein,” Go said. 

After months of research, Cup of Sushi 
opened its first location in October as 
a takeout and delivery-only concept 
in Irvine. Using an Irvine-based cloud 
kitchen, Cup of Sushi allows customers 
to visit the store in person, but all the 
food is served to-go. 

Yet while the concept as a whole is 
seemingly game-changing in terms of 
“sushi-portability,” getting the food in 
the cup was the easy part considering 
the limitations brought on by COVID-19, 
according to Thomas Buckley, owner of 
Cup of Sushi. 

Headquartered in Tokyo, Buckley 
alluded to an ocean-wide door of chal-
lenges the team needed to pass through 
in order to bring this concept to an 
Irvine-based brick and mortar. 

“The pandemic was beginning to 
really look more and more serious, and 
we were looking at restaurant trends, 
with increasing numbers of orders be-
ing taken as delivery or takeout only,” 
Buckley explained in an interview with 
Irvine Weekly. “It was definitely affect-
ing the percentage of orders for dine-in 
– and that trend was accelerated by the 
pandemic.”

After a month of being open to the pub-

lic, Buckley explained how Cup of Sushi 
plans to target a specific audience in 
Irvine. Buckley also shared his thoughts 
on opening a brand new concept in 
the midst of a pandemic, and how this 
unique concept-in-a-cup was created.  

“It was not a straight line to that par-
ticular form factor. We spent a lot of time 
thinking about the target demographic 
and we used principles of design think-
ing and lean project management to go 
on a path of customer discovery: Who is 
our target demographic?” Buckley said. 
“So essentially, what we discovered, 
they love having beautiful food that’s 
Instagrammable, but they also want it 
to be healthy and nutritious, and they 
love novelty.”

Through this ideation process, the 
team incorporated a unique Japanese 
catch phrase to help guide the direction 
of the menu. 

“Nutritious things are beautiful, and 
beautiful things are nutritious,” Buckley 
said. “That’s kind of the rough transla-
tion of the Japanese phrase, and we 
wanted to do both – have something 
that’s very nutritious, but also looks re-
ally almost like a work of art.” 

Considering the attention to detail 
required to construct these edible 
artworks, assembling each “dish” at Cup 
of Sushi requires precision in order to 
consistently deliver the ideal textures 
and properly execute the flavorful 
experience. 

In describing the method the Cup of 
Sushi dishes are built with, both Go and 
Buckley agreed that the delicate cup 
building process mimics building a ship 
in a bottle. 

“We really care about the beauty of 
the layers,” Go explained. “We make 
sure that the line cook and the chef take 

time to make beautiful layers, so they 
use spoons and tongs to not mess up 
everything. That’s how we prepare right 
now.” 

Recently, Cup of Sushi added Kara-
age fried chicken and some additional 
desserts to the menu. While the idea of 
custom cup orders is something on the 
mind of every food blogger, Go ex-
plained the bandwidth for customiza-
tions is not quite in-sync, for now.  

“We really appreciate the voice of 
the customer, and we will release new 
items based on it. On our road map, 
we’re really interested in a custom cup 
[concept] as well.”

Sushi fans can get their fix by ordering 
directly from Cup of Sushi, and can also 
use third party delivery apps like Yelp 
and Postmates. Or check out the Cup of 
Sushi cloud kitchen in Irvine at 17951 Sky 
Park Circle, Unit F, Irvine, CA 92614. 

CUP OF SUSHI 
NEW IRVINE TAKE-OUT CONCEPT BRINGS FORM AND 
FUNCTION TO JAPANESE CUISINE.

BY EVAN J. LANCASTER
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ARTS

The Orange County Music and 
Dance school has demonstrat-
ed that despite the COVID-19 
pandemic – the show must go 

on. 
OC Music and Dance was founded in 

2017 by Orange County businessman 
and entrepreneur Charlie Zhang, who is 
also the founder of the well-known Pick 
Up Stix franchise. 

While Students in Orange County, and 
across the nation, have needed to rely 
on distance learning for the majority of 
2020, Douglas K. Freeman, Executive 
Chair of the OC Music and Dance, said 
although the pandemic has shifted the 
school’s models for education to a more 
digital approach, the focus is still set on 
delivering OC Music and Dance’s three 
core philosophies – proficiency, literacy 
and versatility – in all styles of music 
and dance. 

“Only a small percentage of the kids 
who ever study music end up as profes-

sionals, but the other 98 percent of the 
kids love music and they appreciate 
it, and they support it, they attend it 
and they contribute to it,” Freeman 
explained. “So when you give kids this 
range of experience, they can under-
stand music and play music. We give 
kids a well-rounded experience, and 
that well-rounded experience makes for 
some fantastic artists.”

Through online resources and extreme 
attention to detail from instructors, 
OC Music and Dance has created an 
environment for students to continue 
pursuing their artistic interests and pas-
sions – and it’s not all virtual. 

In an interview with Irvine Weekly, 
Freeman discussed the creative ways 
the OC Music and Dance has strat-
egized safeguards, which include 
making their own sanitizers, along with 
the installation of HEPA filters against 
the pandemic to allow young dancers 
and musicians to continue mastering 

their crafts, regardless of the limitations 
brought on by COVID-19.

“Understand that COVID-19 has an 
impact on every single person, whether 
they’re ill because of it or not. Every-

body knows somebody who has been 
affected by it – jobs, travel, everything,” 
Freeman explained. “We knew in 
March, when we closed, that when we 
came out the other side of COVID, we 
were going to be different – as was the 
community. We actually worked off a 
white paper I wrote, called “Recovery, 
Reopened, Reimagined.”  

Freeman, who was recognized as one 
of the 500 Most Influential People in 
Orange County in 2016, added that OC 
Music and Dance serves the community 
in numerous ways. 

“Pre COVID-19 – end of 2019 to early 
2020 – we had over 450 kids and 45 
teachers. We taught music in every 
instrument, we had dance programs 
in virtually every style – Asian dance, 
Indian dance, and of course western 
styles from ballet to hip hop, jazz to 
modern and contemporary – we grew 
pretty fast,” he said. “Our philosophy as 
a school is actually quite different from 
the philosophy of most music or dance 
schools, and that’s important to be rec-
ognized because we’re not here to win 
lots of competitions. Our kids are going 
to win competitions, and they have, but 
that’s not our goal.”

In addition to preparing students for 
the next level of performing, OC Music 
and Dance is also working to help 
socialize the youngest sets of students – 
toddlers – which is unique considering 
a pandemic. Speaking on the impor-
tance of socialization, Freeman pointed 
out that most of these young families 
have spent the majority of their lives in 
quarantine, due to the pandemic. 

“We’ve created an early childhood 
music program for toddlers – that 
young. And we put 3, 4, 5 kids on the 
floor in our dance studio, very spread 
apart, with Mom, and we’re giving 

JEONG PARK NETFLIX ©2020

PLAYING TO ITS OWN BEAT
IRVINE’S OC MUSIC AND DANCE SCHOOL IS HELPING 
STUDENTS PURSUE THEIR ARTISTIC PASSIONS. 

BY EVAN J. LANCASTER 
PHOTOS COURTESY OC MUSIC & DANCE
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Transforming Southern 
California’s Economic Future.  
Infrastructure is Essential.

This exciting new construction
themed podcast will cover all 
things infrastructure related 
in Southern California & beyond.

rebuildsocal.org/podcast

Invest in our infrastructure

Join our movement

LOOKING FOR A NEW PODCAST? 

/ rebuildsocal.org / The Rebuild SoCal Zone
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them rhythm, and giving them singing 
and cooing and pounding on a little 
stick and we’re giving them socializa-
tion and creativity,” Freeman explained.

In some cases, Freeman added, these 
socialization classes are the first social 
experiences for some of these families.

The pandemic has undoubtedly cre-
ated turmoil in every aspect of life, and 
for aspiring dance and music majors 
looking to move on to college, they must 
do so digitally, and away from the com-
fort of playing with an ensemble. 

When asked what the forecast was 
like for music students looking to get 
into college, Freeman said that colleges 
are now requiring music majors to send 
in audition tapes, which is difficult for 
students to accomplish on their own. 

“They’re panicking,” Freeman said 
bluntly. “What’s happened is that to get 

into a conservatory, by the end of No-
vember you must have turned in your 
auditions. We’ve been preparing the 
kids, two to three days a week record-
ing. The other thing that’s missing in the 
schools is they can’t play with anyone 
— we can. I can put 10 kids, six feet apart, 
with screens and masks – and we jam.” 

Most of all, Freeman added, thanks to 
the great efforts put forth by the staff 
and the willingness of the students to 
learn outside of their comfort zones, the 
opportunities for young dancers and 
musicians is not lost due to the pan-
demic. 

“They haven’t lost the opportunity to 
perform, it’s just a little different. And 
sometimes they can have 5,000 people 
watching them, because we can 
broadcast, and the world can see it,” 
Freeman said. 
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ENTERTAINMENT
IT’S TIME TO BOW 
DOWN BEFORE THE 
CROWN

BY ERIN MAXWELL

Ever since it debuted in 2016, Net-
flix’s The Crown has set itself as 
the gold standard of streaming 
service original content, push-

ing out award-worthy performances, 
riveting storylines, and impeccable 
writing with each season. Now back 
for a fourth turn, the twisted true tales 
of the Royal Family delves tiara-head 
first into the ’80s, where audiences 
are introduced to an Iron Lady and a 
People’s Princess, as well as a focus on 
the diminishing faith in government 
and the toxicity of a family who was 
born to serve.

Olivia Colman as Queen Elizabeth II 
once again leads an impressive cast, 
this time including Gillian Anderson 
as former Prime Minister Margaret 
Thatcher. A polarizing figure in British 
(if not world) history, Anderson puts her 
weight into the performance allowing 
small moments of vulnerability to seep 
into Maggie the Great. As she is bullied 
and patronized by her cabinet, it is dif-
ficult not to feel for the character, despite 
what one might think about her policies. 
In all honesty, it is a bit of a hat trick to 
get American audiences to feel for a 
politician who had a chip on her shoul-
der regarding the blue-collar sect.

Season four also acquaints audiences 
with Diana Spencer, the Princess of 
Wales (Emma Corrin), who is first intro-
duced as a gangly teen dressed like a 
dancing tree. This is a new take on Prin-
cess Di that most American audiences 
are unfamiliar with, as our perception 
of the princess involves her white, bil-
lowy wedding gown or high fashion 
moments, not the roller skating Duran 
Duran fan who was slowly crushed by a 
loveless marriage.

Watching Princess Di slowly suffocate 
under the pressure of public and private 
scrutiny is akin to torture porn, like a 
British version of Martyrs, but instead of 
flaying, the royal family skins her spirit. 
Most of the season is spent watching Di 
struggle to hold on to her individuality 
as it is ripped from her being day by 
day.

Thatcher and the Princess of Whales 

played a major part in changing at-
titudes towards Crown and Country in 
the ’80s. The former seen by her critics 
as the embodiment of everything 
wrong with government, and the latter, 
immensely beloved by the public to the 
point that her shabby treatment was 
viewed as everything wrong with the 
royal family.

In addition to the notable names, the 
show also explores the virulent nature of 
the period and the consequences of these 
important figures’ choices on others. From 
being born imperfect into a family that 
demands perfection to one man’s attempt 
to set his life straight by meeting with 
Queen Elizabeth,  the residual effect of 
bad policies — be it political or private —  is 
recreated and revealed.

Between the personal problems inside 
Buckingham Palace and the growing 
dissonance within the government, The 
Crown creates a bingeable hotbed of 
intense drama that feels real because it 
was. More than eve before, season four 
truly shines, taking familiar figures from 
history books and painting them with 
broad strokes of humanity for the small 
screen.

WHY THE QUEEN’S 
GAMBIT IS WINNING 
NETFLIX RIGHT NOW

BY ERIN MAXWELL

Netflix’s The Queen‘s 
Gambit follows the tri-
als and tribulations of 
chess prodigy Elisabeth 

“Beth” Harmon (Anya Taylor-Joy), 
an orphan whose love of winning is 
only matched by her love of mood-
altering tranquilizers, booze, and 
non-committal sex.

The story of Beth and her rise, fall, 
and rise again to greatness is a 
classic hero’s journey with a modern 
take and retro look. There is no 
clear antagonist in this tale, but it is 
nonetheless a powerful coming-of-
age story about overcoming hurdles 
amidst dazzling set designs and 
killer looks.

Beth’s early life is filled with all the 
tragic backstory markers: unstable 
family life, parental death, and years 
spent neglected in the system. But 
frequent chess games with the jani-
tor and a childhood drug addiction 
help Beth grow into a very unique 
individual. In her teens, she’s ad-
opted as a companion for Mrs. Alma 
Wheatley, a housewife whose own 
considerable talents are pushed 
aside to appease the ambitions of 
others. Recognizing Beth’s talent for 
chess (and its cash rewards), Alma 
takes the show on the road, allowing 
the girl to play professionally.

The Queen‘s Gambit manages to 
side-step all of the tropes we have 
come to expect from stories featur-
ing orphans and child prodigies, 
the kind usually found in the pages 
of VC Andrews books, grammar 
school novels, or kiddie flicks aimed 
at little girls. Beth isn’t a cliche. She 
doesn’t use showy words to prove 
her worth nor does she own a dog 
named Sandy. She is smart enough 
to understand her situation and to 
know when to suffer in silence.

Taylor-Joy (who we last saw in the 
cinematic Emma reboot) is a marvel 
as a wide-eyed beauty who grows 
from gawky teen to rook-running 
stunner. She catches the viewer’s 
eye and holds it captive for hours. 

In addition to her own formidable 
talents, Taylor-Joy is supported by 
a hell of a cast, including Thomas 
Brodie-Sangster, Harry Melling, 
Moses Ingram, and Jacob Fortune-
Lloyd. Each help Beth in their own 
way, through friendship, love, and 
support — all the tools she later 
needs to defeat her demons.

The Queen‘s Gambit is clearly not 
a cheap production. Every scene is 
eye-pleasing, a feast of color and 
pattern, fashion and scenery. There’s 
not a hair out of place or unpleasant 
plaid styling to be seen here. Every 
sitting room, every hotel lobby, ev-
ery sad single bed in the orphanage 
makes for thoughtful detail, enhanc-
ing the story and the viewer’s expe-
rience, giving Netflix one of its most 
notable checkmates to date.

The tale of Beth Harmon is one of 
self destruction and also self-preser-
vation, exploring how the people in 
our lives can sometimes hold us back, 
but also lead us onto paths that move 
us forward and keep us from driving 
off a bridge. While Beth is a victim 
of circumstance, plagued by inner 
turmoil and a constant flow of adults 
and men who don’t understand her 
worth, this is not a tale of woe. It’s a 
story of redemption, of overcoming 
odds, and in the end, a hero’s journey 
played across a chessboard.

NETFLIX 

NETFLIX 
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